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Introduction 

'I'llc late nineteenth and early twentieth centuries witnessed the emergence 
I 11. the modern American newspaper. Political advocacy, so long the mainstay - .  

the American press, gave way to an emphasis on neutrality, "facts" rather 
I l1.1r1 opinion, and highly diversified content, including short stories, sports, 
I c.(.il~es, and news about leisure activities. Newspapers became increasingly 
L I 1111plex business organizations, and advertisers emerged as their major source 

11 rcvenue. 
'l'he modern newspaper was the result of sweeping changes in American 

.,I ,~.icty; urbanization and industrialization in particular created new roles for 
I Iir press.' Several entrepreneurs, including Joseph Pulitzer, W i i a m  Randolph 
I Irarst, and Edward Willis Scripps, did much to capitalize on  these larger 
..I ,c.i;ll trends. Like their counterparts in other businesses of that era (Rocke- 
Ivllcr in oil, Armour in meatpacking, and Duke in tobacco), they revolution- 
1/rc1 their industry's organization, operations, and norms. 

I'ulitzer, Hearst, and Scripps had much in common. They enlarged the reach 
01 dxily journalism by courting the great masses. They relied on a reform- 
I I I I I I ~ ~ ~  journalism that exposed corruption and injustice. AU three were cap- 
I . I I I IS of their industry, running large, capital-intensive corporations.There were 
II~l~trrences among them, too, and those are an important part of their imprint 
1 1 1 1  r~iodern journalism. 

1'11litzcr ( 1 8 ~ 7 1 ~ 1 1 )  pioneered in the development of the modern newspa- 
1 1 ~ 1 ,  ;I 1n;lss-circulatior~ publication filled with a vast array of content (sports, 
1.1s11ion news, and cartoons ;IS well as more traditional political and business 
11c.w~) ~)rcscntcd in ;I lively :ill(] sorllcti~l~cs sensational manner. As George 
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Juergens writes, pre-Pulitzer newspapers were dowdy and gray, both in ap- 
pearance and substance. Pulitzer enlivened the American newspaper with il- 
lustrations and photographs, multicolumn headlines, entertaining news, and 
a democratic spirit. His newspapers also reflected a deep commitment to public 
service and led crusades against corruption, fraud, and the injustices of urban 
life. Pulitzer "conferred a dignity of sorts on popular journalism, a raison d'etre 
beyond profits and losses, that ultimately influenced all newspapers, and that 
is still reflected in the lip service the press renders to its role as servant of the 
pe~ple ."~  

Hearst (1863-I~SI), Pulitzer's chief rival during the 189os, imitated many of 
Pulitzer's journalistic innovations. H e  orchestrated the entertainment aspect 
of the mass-circulation newspaper. As his New York Journal proclaimed in 
1896, "The public is even more fond of entertainment than it is of informa- 
t i ~ n . " ~  Hearst's newspapers were heavily involved in staging news events, 
whether hiring lawyers for accused criminals, lending support to Cuban rebels, 
or running soup kitchens. During the 1920s Hearst's big-city tabloid news- 
papers opened their own murder investigations and challenged the accused 
to sue if they dared. As William Swanberg writes, "Hearst's constant effort 
was to get the biggest, the best, the unexpected, the bizarre, in any kind of news 
coverage, regardless of e~pense ."~  Hearst also hoped that his expanding news- 
paper empire would provide the foundation for a political career--even the 
presidency. He failed in that pursuit because "the electorate had the good sense 
to turn him down and vindicate the essential soundness of the democratic 
~ystem."~ 

While Pulitzer and Hearst experimented with news and entertainment 
content, Scripps (1854-1926) experimented with the news business. Scripps was 
not ignorant ofjournalism; he had worked both as a reporter and editor as a 
young man, and his newspapers carried both news and entertainment con- 
tent. But his passion, and lasting legacy to his industry, was the development 
of the modern newspaper as a business. Scripps was the prototype of the 
modern publisher, concentrating on long-range planning, performance goals, 
budgets, circulation methods, revenue sources, and a broad range of other 
business concerns. His career and legacy were shaped by creating a centrally 
managed and economically efficient chain of newspapers. Everything he did, 
including embracing working-class issues and concerns, revolved around the 
goal of creating a newspaper chain. H e  succeeded and pioneered the model 
of a modern newspaper organization. 

Scripps aspired to more. Unlike Pulitzer and Hearst, he never was happy 
about thc huge prcsence of advertising in modern Arnrric.;~n newspapers. In- 
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,lead, he wanted to reform journalism by wresting it from its close ties to 
.~tlvertising and commercial elites. But such efforts never found industrywide 
k.r~pport, and to this day advertisers remain the key patrons of the American 
I,SCSS, Scripps succeeded in creating a string of small, cheap, working-class 
IIC-wspapers that were unusually independent in their dealings with advertis- 
1.1-s. But, unlike the vast majority of American newspapers, the lack of adver- 
I ising revenues limited the size and quality of Scripps enterprises. It  is ironic 
I I I ; I ~  the newspaper chain, often derided now as the archetype of big-business 
i t  ~r~rnalism, was an element in Scripps's scheme to resist commercialization. 

Scri~ps's business style differed greatly from those of Pulitzer and Hearst. 
\Y hile they waged their great circulation wars in New York City, Scripps con- 
rlltrated on the nation's smaller cities, such as Seattle, Dallas, and Denver. 

1 I Ic disdained advertising while they embraced it. H e  published small (four- 
' 

I I S  eight-page) newspapers, whereas they issued much larger editions. Scripps 
.~ l \o  tried (somewhat unsuccessfully) to avoid direct (same-city) competition 
I u ~ t  recognized that Pulitzer and Hearst were his chief rivals. 

Scripps was not the only chain-builder in the late nineteenth and early 
I wcntieth centuries. Eight other chains were established before 1900, although 
~ ~ o n c  had the size or breadth of Scripps'~.~ Pulitzer operated only two news- 
Il.ilwrs-one in New York and the other in St. Louis. Hearst, too, created a 
..lll)stantial newspaper chain in the early twentieth century, although his ex- 
I 1.111sion began after Scripps and with much different goals. Hearst's chain was 
. I ,  much a political organization to boost Hearst as it was a business entity. 
I Illlike Scripps, Hearst was not a particularly astute business manager; by the 
I I, ios he had racked up such enormous debts that he found himself on the 
1 1 1  ink of bankr~ptcy.~ Battling insolvency, he was forced to kill several news- 
~l.ilw-s and sell real estate and radio stations as well as a substantial part of his 
. I I  I collection. Swanberg writes, "He had proved himself fiscally the world's 
\vc )rst exe~utive."~ 

~llthough Pulitzer and Hearst have attracted substantial attention from 
I c.sc.archers, Scripps has drawn less interest. His relative obscurity derives from 
wvcral factors. First, he avoided public attention during his lifetime, prefer- 
I 1 1 1 ~  to work behind the scenes in business and politics. Second, he never 
8 wried well-known, mass-circulation newspapers that would draw attention 
1 1  1 Ili~n. Third, his substantial business correspondence has been available to 
I ~.sc.;rrchers only since 1990. The low profile that characterized Scripps's busi- 
I I ( . U  practices has also characterized research about him. 

'I'llis book sccks to raise that profile by detailing Scripps's newspaper ca- 
I 1.1.1, slx11ming tiom tlic early 1870s through his first official retirement in 1908. 
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During that period, he established or bought more than forty newspapers and 
created a telegraphic news service (United Press Associations) and an illus- 
trated news features syndicate (the Newspaper Enterprise Association).This 
book focuses on three aspects of Scripps's business career. First, it details the 
three business strategies he developed to build his newspaper chain: low cost, 
market segmentation, and vertical integration. Those strategies were the key 
for the development of his chain and influenced the quantity, quality, subject, 
and format of newspaper content. Second, this book describes Scripps's ef- 
forts to create newspapers free from advertising and commercial influence. H e  
viewed this process not only as healthy for democracy but also as a smart busi- 
ness move that would keep the press closer to most of its customers. Finally, 
this book describes the management structure Scripps developed to coordi- 
nate and control his far-flung media empire. 

T h e  Changing  American Newspaper 

Scripps's approach to the newspaper business was a response to the far-reach- 
ing changes that characterized American journalism during the late nineteenth 
and early twentieth centuries, particularly to competition, rising costs, orga- 
nizational complexity, and the rise of advertising. 

Competition 

Competition among publishers and editors for readers and advertisers was 
intense in this era. During the roughly forty years straddling the turn of the 
century the number of daily newspapers in the United States nearly tripled, 
from 909 in 1880 to 2,461 in 1916.~ If Scripps's estimates were correct, at least 
1,500 newspapers were started and died between 1880 and 1910. Newspaper 
circulation grew faster than the population itself; the average household con- 
sumption of newspapers rose from .36 in 1880 to 1.16 in 1920.'~ Publishers of 
existing newspapers often worked to prevent the start of new newspapers or 
sabotage them in their infancy by organizing advertising boycotts, monopo- 
lizing national telegraphic news services, or disrupting circulation efforts. 

Scripps's market segmentation strategy reflected his sense that the best way 
to start and operate newspapers was to seek new readers rather than compete 
with established newspapers directly. H e  believed that most U.S. newspapers 
either ignored or were hostile to the working class, thus leaving a sizable and 
lucrative audience ready for new-Scripps-ventures. H e  set out to manu- 
facture a product that workers would buy. Scripps newspapers offered relevant 
news that emphasized labor issues in an easy-to-read format directed toward 
a less-educated audience. Home delivery efforts targeted working-class neigh- 
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borhoods.The business decision to target workers also led to extensive regu- 
lations on advertising to assure that the Scripps newspapers would not become 
too closely tied to business interests and forsake their chief readership. 

costs 

Newspaper costs increased dramatically during the nineteenth century. Start- 
up costs, less than $1,000 early in the century, had risen to well above $~OO,OOO 
by 1900 for many big-city newspapers. Operating costs were also high. Printer; 
Ink, an advertising trade journal, estimated in 1890 that most big-city news- 
papers had operating budgets exceeding $4oo,ooo annually." 

Rising costs were not obstacles for wealthy publishers such as William 
Randolph Hearst. Scripps, however, had not begun his newspaper career with 
a huge personal fortune. Only through strict economy could he start news- 
papers and create a chain. His low-cost strategy was the chief characteristic 
of his newspaper operations, influencing all aspects of production and news- 
gathering. Start-up costs for Scripps newspapers ran a third or a fourth of the 
industry average of that era, allowing Scripps to conserve capital to establish 
more newspapers. Operating costs were kept low, too, through small staffs, 
relatively modest salaries, spartan offices, and a pinch-penny mentality. 

The  low-cost strategy also complemented Scripps's market segmentation 
strategy. H e  ran a low-cost operation not only to conserve capital but also to 
keep his newspapers within the reach of working-class readers. Scripps sold 
his newspapers for just a penny (both home delivery and street sales) at a time 
when most of his competitors' newspapers sold for 2 cents (home delivery) and 
5 cents on the street.I2 The  price made Scripps's newspapers highly affordable 
for workers but placed even greater emphasis on low cost by providing rev- 
enues far below those of an average newspaper of the era.The low-cost strat- 
egy also dictated the nature of expansion. Scripps avoided eastern cities, where 
costs were higher than in the Midwest or West. 

Scripps's vertical integration strategy-represented by the United Press 
Associations and the Newspaper Enterprise Association-derived from con- 
cerns over competition and costs. The  telegraph news service allowed Scripps 
to expand wherever he chose, circumventing the Associated Press's efforts to 
monopolize markets for its members. The  NEA distributed illustrations and 
feature news throughout the chain, avoiding duplication and spreading costs 
among the ever-growing number of Scripps newspapers. In  1907 Scripps told 
a business associate, "Your [NEA] assessment is $15 per week, or $780 per 
annum. The  present expenditure o n  thc N.E.A. is about $~oo,ooo per year. 
Thus for $780 your paper gets S ~ ~ o , o o o  wort11 ot'cditorial work."" 
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Organizational Complexity 

Newspapers became more complex organizations during the late nineteenth 
century, placing greater emphasis on managerial coordination and control. In  
the 1830s most American newspapers were cottage industries, edited and pro- 
duced by a staff of one or two people. By 1900, however, many metropolitan 
newspapers had hundreds of employees in separate departments that had dif- 
ferent tasks: news-gathering, printing and production, circulation, advertis- 
ing, and accounting. As in other industries, specialization, departmentaliza- 
tion, increasing capital and operational costs, and intense competition led to 
the advent of full-time business managers. In  the newspaper industry, the 
publisher emerged as that manager, "a man of business, business over all. H e  
conducts the paper that it shall yield a profit."14 

Scripps was emblematic of the modern publisher, "a man of business, busi- 
ness over all." His ambitious plans for building a newspaper chain and his three 
business strategies (market segmentation, low cost, and vertical integration) 
required extensive coordination and control. Scripps and a few key lieuten- 
ants closely supervised each newspaper, controlling costs, enforcing reliance 
on the telegraph news and news features services, and monitoring all content. 
Control was centralized, and supervision was intense. Profits, a key to expan- 
sion and success, were mandatory. As Scripps said, "It is the duty of newspa- 
per businessmen, as well as all businessmen, to make money."ls Even his anti- 
advertising campaign reflected business concerns. H e  reasoned that too close 
a tie to social and business elites would destroy his newspapers' ability to be 
true to their key market. 

Advertising 

By the late nineteenth century, advertising provided nearly two-thirds of the 
revenue for most urban newspapers. Advertising played a major role in many 
aspects of the modern newspaper. Fis t ,  it took up a lot of space-one-half to 
two-thirds of each day's edition. Second, advertisers helped shape the entire 
content of the American newspaper. Their emphasis on reaching consumers led 
publishers and editors to create content designed for large, upscale reading and 
consuming audiences. Divisive or potentially boring topics such as politics got 
short shrift, and reports on sports, fashion, theater, a n d a s  the Pittsburgh Leader 
promised, "whatever you most like to read7'-were featured.16 

Some advertisers wanted extensive control over content and resorted to 
boycotts to force some publishers to back down from political views. Hearst's 
New YorkJournallost substantial revenues when advertisers deserted after it 

endorsed W i a m  Jennings Bryan for president in 1896. But the wealthy Hearst 
was able to withstand the pressure, and by Christmas of that year the adver- 
tisers had returned." 

Scripps believed that extensive reliance on advertising was a bad business 
practice because it ceded autonomy to advertisers. H e  also believed that reli- 
ance on advertising would inevitably make newspapers the representative of 
elite business interests rather than institutions that served the people at large. 
So he restricted advertising in an effort to keep his newspapers independent 
of the rich and powerful and thus better able to reach and represent the work- 
ing-class readers he sought. 

Significance 

E. W. Scripps is important because he was a major figure during a period that 
witnessed the rise of the modern American newspaper. H e  played a key role 
in that process, serving as a prototype of the modern publisher and building 
the first national newspaper chain. Scripps is important, too, because he was 
the first major publisher to confront one of the enduring issues in American 
mass media, the power of advertisers. H e  wanted modern newspapers to de- 
pend primarily on readers rather than on elite business interests for revenues, 
arguing that the latter led to censorship by business and timidity and self- 
censorship in the press. Scripps failed to reform American journalism, how- 
ever, because few seemed to share his fear of commercialization of the media. 

Scripps's three business strategies (market segmentation, low cost, and ver- 
tical integration) merit scrutiny for several reasons. First, they influenced how 
news was gathered, processed, and distributed.The link between business strat- 
egies and content is not a new idea; the competition for readers between 
Pulitzer and Hearst in New York City in the late 1890s spawned a wave of 
sensationalism and fabrication. But content is also influenced by strategies that 
are far less obvious than struggles for street sales. 

In  the Scripps newspaper chain, market segmentation, low cost, and verti- 
cal integration all had an impact on content. Such business strategies also 
helped create a chain that was highly profitable to its owners, successful in 
competition, and accessible to readers. As such, they contributed to establish-- 
ing a model of newspaper ownership that has become dominant in the latc 
twentieth century. Conversely, the chain, in turn, sustained and extended thc 
business strategies. I t  provided leverage for further growth (a major goal ;IS 

long as E. W. Scripps was in charge), nurtured vertical integration, and sus- 
tained cost control and market segmentation. The  chain itself allowed Scripps 
to achicvc cfficicncics that most other media organizations did not have. 
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Finally, market segmentation, low cost, and vertical integration represent 
the conscious use of marketing in the newspaper industry. As circulation be- 
came a zero-sum game in the twentieth century, competition increased the 
emphasis on marketing and market segmentation strategies. Much attention 
has been paid to newspaper marketing since the mid-1980s, but the issue dates 
at least from the turn of the century and deals with how a newspaper can sur- 
vive in a changing environment. 

Conclusions 

The  late nineteenth and early twentieth centuries witnessed the emergence 
of the modern American newspaper, E. W. Scripps was a key figure in that 
process, pioneering a new model of operations-the newspaper chain-that 
would come to dominate the industry by the late twentieth century. Scripps 
also sought to limit the power of advertising in the press, arguing that the 
resultant commercialization undermined the press's ability to serve the pub- 
lic and democracy.Three strategies-market segmentation, low cost, and ver- 
tical integration-all contributed to the business success of his newspapers and 
influenced the nature of news and information. 

The Struggle for Control 

I remember your early disapproval of me, your d o u b t a l m o s t  a 
conviction, first that I was unfit for any part of the printing busi- 
ness, second that I could never be a writer, later an editor, and 

lastly. . . that I had any business qualities whatsoever. 
W. Scripps to James E. Scripps, March 18,1892 

I I 5 ,  w H E N  T H E  managers of the San Francisco Dai(y News proposed 
I ~ ~ I I I K  that newspaper contrary to E. W. Scripps's wishes, he reminded them 
I 1 1 , .  was the "controlling stockholder": "There is no good kicking. There 

, ,I  1 b : ~  )( evading. There is no good of arguing. . . . I am not going to mince 
,I r I-. I I I writing or talking. The  reasons why I always take 51 per cent of the 
N It I 1 1  ;I newspaper should be evident."' O n  another occasion he sent an order 
511\1( 111 McRae, his long-time partner: "Read carefully. This is important. 

11,. I*. I I O ~  an argument.This is not a complaint.This is not a subject for dis- 
G I ,  8 1 1 . " :  Another time, Scripps berated his Seattle editor for failing to obey 
1.1.. " I  will excuse no more for failing to obey an order and keep an agree- 
11 .~Irtrut money matters. You must play this game fair and square, living 

1 8  I r l l ~  rdcs we have agreed upon or leave the table."3 
( ) I w v  oldcrs, follow rules, no arguments. In  the early twentieth century 

1' t.ipps was the dominant voice in his newspaper empire. H e  was the 
I 1 I v tockholder and chief executive, setting policy and identifying goals. 
1 lr t l t . 1  I I .lllded ready compliance from employees and fired those who balked.4 
Ih I 1111lk.4 ~- l i ;~ in  reflected his personality, vision, and business strategies. H e  was 

( . . 1 l l I I 1 I ~  colltrol, however, had not been easy. Scripps spent nearly twenty 
p A t . .  I I I  ,~ i rsui t  of psi t ion and power. Only in his forties did he acquire the 

1. r - I  .IINI resources to create a newspaper empire unimpeded by others. By 
I IwI.~\', .  ~ 5 ~ . ~ ~ ~ t l ; i r d s ,  such power by that age might seem a sign ofgreat success, 
(MII 1 4  I \ (  I I ~ I ~ I S ,  I I C V C ~  hurnblc ; h o ~ ~ t  his abilities, the wait had been far too long. 
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devoted forty-eight lines to Benjamin Odell's testimony, and the Union used roz. 



200 NOTES TO PAGES 124-26 

19. Charles Mosher to E. W. Scripps, Feb. 8,1907, subseries 1.1, box 27, folder 6. 
20. E. W. Scripps to George Gohen, Jan. 18, 1900, subseries 1.2, box 3, folder 11; 

E. W.  Scripps to R. F. Paine, Feb. 28,1906, subseries 6, folder 17. 
21. J. C. Harper to B. F, Gurley, March 19,1908, subseries 3.1, box 26, folder 10. 
22. R. F. Paine to H .  N. Rickey, Oct. 30,1905, subseries 3.1, box 19, folder 15. 
23. E. W. Scripps to R. F. Paine, Feb. 28,1906, subseries 1.2, box 6, folder 17. 
24. Cleveland Press, June 13,1889,~. 
25. Sacramento Star, Dec. 28,1905, I. 
26. Sacramento Bee, Dec. 28,1905, I. 
27. E. W. Scripps to R. F. Paine, Feb. 28,1906, subseries 1.2, box 6, folder 17. 
28. Portland Daily News, May 20, 1907, 2, June 4, 1907,~;  Seattle Star Dec. 13,1906, 

4, Jan. 10, I907,4, Jan. 11,19o7,4, Oct. 8,1907,4; Los Angeles Record, Oct. 3, I903,4. 
Oct. 5,1903, 2, Oct. 9,1903,4, Oct. 19,1903,4; Sun Diegan-Sun, Jan. 16,1907~8, Feb. 5, 
1907,8; Denver Express, Jan. 7,1906,2, Jan. 9,1906, 2, Jan. 15,1~06,2, Jan. 16,1906,19, 
April 15,1907,~; Pueblo Sun, Nov. 3,1906,2, Nov. 6,1906, 2, Nov. 12,1906,2, Nov. 14, 
1906,2, Nov. 15,1906,2, Dec. 3,1906, 2; Oklahoma News, Oct. 4,1906,~-3, Oct. 5,1906, 
4, Oct. 13,1906,~; Evansville Press, Oct. 18,1906,~. 

29. Evansville Press, Oct. 18,1906,z. 
30. Portland Daily News, Feb. 27,1908,4, see also Dec. 3,1907~8, and Sun Diegan- 

Sun, Dec. 21, I907,8, Dec. 11,1907,4, and Feb. 27,1908,4 (on the wedding); Portland 
Daily News, April 18,1908,4; Seattle Star, Oct. 18,1907,2, Oct. 21,1907, 2, Oct. 22,1907, 
2, Oct. 26,1907, 2, Oct. 28,1907, 2, Oct. 30,1907, 2, Nov. 2,1907, 2. 

31. Sept. 5,1907, 1, Seattle Star. 
32. R. F. Paine to A. M .  Hopkins, Sept. 18,1906, subseries 3.1, box 21, folder 7; see , 

also Sun Diegan-Sun, Feb. 28,1907,8, June I, 1go7,8 (he throws a yapping dog from a 
streetcar window), and June 6,1907,8 (he attacks a street baseball player whose bid 
hits him); Seattle Star, Oct. 13,1905,8, Nov. 8,1905,4, Feb. 15,1906,5, Jan. I, 1907,4, 
Feb. 27,1906,7; Pueblo Sun, Sept. I, 1906,2, Sept. 3,1906, 2, Sept. 4,1906,2, Sept. 6, 
1906,2, Sept. 17,1906,2, Sept. 18,1906,2,Oct.5,1906,2,Oct. 12,1906,2, Oct. 22,1906, 
2, May 18,1907,~; Denver Express, Jan. 5,1907,4, Jan. 10,1907,4, Jan. 15,1go7,4, April 
16,1907,4, April 19,1907,4; and Oklahoma News, Oct. 4,1906,4, Oct. 7,1906,4, Oct, 
11,1906,4, Oct. 12,1906~4, April 1z,1907,2. 

33. Oklahoma News, Oct. 2, 1907,2, Oct. 3,1907,2, Dec. 10,1907, 2, Dec. 11, 1907, 
2, May 12, 1908, 2, May 13, 1908, 2, May 18, 1908, 2; Portland Daily News, Jan. ,I, 
1907,4, Oct. 8,1907,4, May 21,1908,4; Seattle Star, March 13,1907~8; Sun Dicgarr- 
Sun, Oct. 15, 1906, 2, Oct. 16,1906, 2, Oct. 17,1906, 2, Oct. 18,1906, 2, Oct. 19,1006, 
2, Oct. 20,1906, 2, Nov. 7,1906, 2, Nov. 8, 1906, 2, Nov. 9, 1906, 2, Nov. 10,1yo6, & 
Nov. 12,1906,2, Nov. 13,1906,2; Pueblo Sun, April Ir, 1907,2, April 1z,1907,2, A p d  
13,1907~2, April 15,1907,~; Denver Express, Oct. 13,1906,2, Oct. 15,1906, 2, O c f .  17, 
1906, 2. 

34. Los Angeles Record, July 8,1903, %July 20, 1903,6, Atig. 1, 1903,(). 
35. "BumpTalb": Portl:ind I)rriIy Nt~us. 0c. t .  2, 1907,2,  XI^ I)ir;y,r~r-Suft, ()(.I. 1,1y 

N O T E S  T O  PAGES 133-40 2 0 1  

8, Oct. 15,1907,8; "Osgar and Adolf": Seattle Star, Jan. 2,1go7,4, Aug. 9,rgo7,4; 1'011- 

land Daily News, June 4,1907,3, July 16,1907,~; Sun Diegan-Sun, Dec. 12,1906,8, Ocr. 
30,1907, 8; Denver Express, Jan. 7, 1907, 2, Jan. 14, 1907, 2, April 16,1907, 2, Al)riI IH, 
1907, 2; "John Jimpsonweed": Seattle Star, Aug. 9,1907,4. 

36. E.W. Scripps to R. F. Paine, Feb. 26,1906, subseries 1.2, box 6, folder 17. 
37. R. F. Paine to W. D. Wasson, Jan. 27,1906, subseries 3.1, box 20, folder 8; R. E: 

Paine to Leroy Saunders, Oct. 19,1905, subseries 3.1, box 19, folder 14. 
38. M. A. McRae to A. 0 .  Andersson and H .  J. Richmond, Oct. 3,1906, subseries 

3.1, box 22, folder 9. 
39. R. F. Paine to "Dear Sir," [n.d.], and Newspaper Enterprise Association, July 3, 

1902, subseries 3.1, box 11, folder 5; R. F. Paine to Milton McRae, May 29,1902, subseries 
3.1, box 11, folder I; R. E Paine to E. W. Scripps, Oct. 31,1903, subseries 1.1, box 5, folder 
2; R. F. Paine to M .  E. Pew, March 12,1907, subseries 3.1, box 12, folder 10. 

40. Leroy Saunders to R. F. Paine, Oct. 15,1905, subseries 3.1, box 19, folder 13. 
41. Coverage also included forty-nine articles and nine editorials. 
42. Seattle Star, Oct. 25,1905,7, Dec. 27, 1905, I. 
43. R. F. Paine to E. W. Scripps, Sept. 13, 1905, subseries 1.2, box 24, folder 7 (em- 

phasis added). 
44. Seattle Star, Oct. 3,19057. 
45. Sun Diegan-Sun, Oct. 16,1905,1. 
46. R. F. Paine to A. M .  Hopkins, Dec. 6,1905, subseries 3.1, box 20, folder 3. 
47. Seattle Star, Oct. 7,1905, 8. 
48. San Diego Sun, Oct. 20, 1905, I. 
49. Sun Diegan-Sun, July 4,1906,3; Portland Daily News, July 4,1906,3; Seattle Stur, 

Nov. 28, 1907, I. 
50. E. W. Scripps to George Shives, Nov. 11,1895, subseries 1.2, box 3, folder I. 

51. Cleveland Press, Nov. 2,1878, I, April 12,1879, I. 
52. C. E Mosher to W. F. Cronin, March 19, 1908, subseries 3.1, box 26, folder 10; 

C.  F. Mosher to W. F. Cronin, April 15,1908, subseries 3.1, box 26, folder 14; Charles 
F. Mosher to J. A. Gove and R. G. Conant, May 30,1907, subseries 3.1, box 24, folder 
3; H. B. Clark to E. W. Scripps, Feb. 17, 1903, subseries 1.1, box 20, folder 6; M .  A. 
McRae to E. W.  Scripps, March 3,1905, subseries 1.1, box 24, folder I. 

53. E. W. Scripps to R. F. Paine, Feb. 28,1906, subseries 1.2, box 6, folder 17. 
54. E. W. Scripps to B. F. Gurley, Sept. 5,1906, subseries 1.2, box 7, folder 10. 
55. B. H. Canfield toJ. C. Harper, Oct. 8,1908, subseries 3.1, box 28, folder 11. 
56. C. F. Mosher to W. C. Mayborn, June 30,1908, subseries 3.1, box 27, folder 8. 
57. R. F. Paine to A . M .  Hopkins, Sept. I, 1905, subseries 3.1, box 19, folder 7. 
58. "Don't Apologize," Seattle Star, June 15, 1907, 4; "A Science of Living," Sc;lrtlc 

Star, Jan. 24,1907,4; "Mind and Health," Seattle Star, Dec. I, 1906,4. 
59. "Laugh and the World Laughs with You," Portland Daily News, Junc 7,1007,~;  

"Only a Dog," l,os A ~ ~ ~ c l c s  Kcrord, Aug. 25, 1903, 4. From the R)rtl;il-rd Lluily NPILJ~:  
"Worry, the 1)isc;tsc. ( 1 1 ' 1 1 1 ~  AKc." M;iy 22,1907, 2; "Thrcc Blind M C ~ I  ;lt t l~~'I 'I~c;ttrc," 



202 N O T E S  T O  PAGES 141-42 

May 22,1907,~; "Laugh and the World Laughs with You" ("Good Humor Is the Sav- 
ing Grace of Daily Life"), June 7,1907,~; and "The Value of a Smile," June 30,1908,2. 
From the Seattle Star: "The Courage of Women," June 13,1904,4; "Let's Think When 
We Talk" and "Worry Makes Disease," both July 17,1906,4; "The Transforming Power 
of Kindness," Sept. 17,1906,4; "Wealth or Health?" Nov. 2,1906,4; "Happiness," Sept. 
27,1906,4; "Hobbies-Everybody Should Have at Least One Good One," June 19, 
1907,4; "The Man W h o  Kicks" [complains], Sept. 30,1907,4; and "Real Values," Oct. 
8,1907~4. From the Los Angeles Record: "When a Man Is Ripe," Aug. 4,1903~4; "The 
Man with a Grouch," Aug. 4,1903,4; "Can Happiness Be Taught?" Aug. 29, 1903,4; 
"The Human Spirit," Sept. 2,1903,4; "Some Good Rules for Success in Life," April 
29, 1903, 2; and "How to Stay Young," Sept. 17,1904,4. From the Sun Diegan-Sun: 
"Good Manners Are Business Capital," Feb. 13,1907,8; "The Benefits of Walking," 
Oct. 30,1907~8; "Does Honesty Pay?" Aug. 21,1906,8; and "The Land We Love," Oct. 
22,1906,8. From the Oklahoma News: "Real Values," Oct. 6,1906,4; "Sin Is Sexless," 
Oct. 10,1906,4; and "The Value ofTime," Oct. 8,1906,4. From the Denver Express: 
"A ChristmasTree for Dogs," Jan. 7,1907,~; "How to Be Happy though Rich," April 
15, 1907, 2; "The Foolish Rich," April 18, 1907, 2; and "Are You Ashamed?" April 19, 
1907, 2. From the Pueblo Sun: "Happiness," Sept. 26,1906,2; "The Irresistible Mag- 
net," Oct. 4, 1906,2; and "The Tax on Fat," Oct. 10,1906, z. 

60. Cincinnati Post, Feb. 20,1889,3, Feb. 27,1889, 4, June 17,1889,3,July 8,1889,2, 
July 19,1899,2, Dec. 30,1889,3, Oct. 6,1898,4, Sept. I, 1902,6, Sept. 5,1902,4; Cleve- 
land Press, Nov. 16,1881,~; St. Louis Chronicle, April 9,1881, I. 

61. Seattle Star, Aug. 12,1905,3. 
62. Sun Diegun-Sun, July 6,1905,7, July 13, 1905,3,7, Sept. 4,1905,7; Seattle Star, 

July IS, I ~ o s , ~ ,  July 17,1905.2- 
63. R. F. Paine to W.  D. Wasson, Jan. 27,1906, subseries 3.1, box 20, folder 8; R. F. 

Paine to W.  D. Wheeler, June 15, 1907, subseries 3.1, box 24, folder 5; R. F. Paine to 
E. W.  Scripps, Sept. 13,1905, subseries 1.1, box 24, folder 7. 

64. W .  D. Wasson to B. H. Canfield, Nov. 19,1908, subseries 3.1, box 28, folder 8. 
65. E. W. Scripps to W. D. Wasson, Sept. 25,1905, subseries 1.2, box 6, folder 3; 

R. F. Paine to W. D. Wasson, Jan. 27,1906, subseries 3.1, box 20, folder 8. 
66. R. F. Paine to A. M. Ho~k ins ,  Sept. I, 1905, subseries 3.1, box 19, folder 7; R. F. 

Paine to C. A. Branaman, Dec. 26,1906, subseries 3.1, box 23, folder 4. 
67. "Of Special Interest to Women," Seattle Star, May 2,1908,s; "What's a 'Model 

Husband'?" Seattle Star, May 31,1907,4, June 5,1907, 4, June 11,1907, 4, June 15,1907, 
4, Denver Express, May 27,29,1907,2, Portland Daily News, May 31,1907,~; "Shall a 
Girl Marry Beneath Her?" Seattle Star, Aug. 27,1907~4; "Symptoms of Insincerity- 
How Can Girls TellTrue from False Men?" Portland Daily News, May 4,1907 Other 
articles on fashion included: "An Azure Blue," Portland Daily News, Feb. 25,1908, 2; 

"Crepe de Chene," Portland Daily News, March 4,1908,4; "New Spring Styles," Sun 
Diegan-Sun, March 21, 1qo6,3; "Fall Hat," Oklahoma News, Oct. 4, 1906, 4, "Vclvct 
Hat," Oklahoma News, Oct. 9,1906,4; "'lhc I'cek ;I 1300 Waist Mania Is l)yi~lg," l'uchlo 

Sun, Oct. 8,1906,~;  "Of Special Woman Interest," Portland Daily News, 1:ch. z8,10o8, 
4,March 4,1908,4, March 9,1908,4; see also "Woman and Home," Pueblo Sun. Scltt. 
I, 1908, 2, Sept. 3, 1908, 2, Sept. 6, 1908, 2, Sept. 8, 1908, 2, Sept. 17, 1908, 2, Scpt, 18, 
1908,2, and Oct. 5,1906,2. 

68. "Twelve Reasons for Marriage," Portland Daily News, May 3 ,1907,~ .  Cynthi;i 
Grey's pieces appeared in many other Scripps newspapers as well. From the Los An- 
geles Record: "We 'Homely' Women," Aug. 22,1904,3; "The Living Flower Show," Scl)t. 
24,1904,3; "What Some Men Fail to See," Sept. 28,1904,3; "The Nagging Woman," 
April 14,1904,2; "To Think About," April 21,1904,3; "The Man Not to Marry," May 
2,1904,2; and "TheThanksgiving Turkey," Nov. zj,1904,3. From the Sun Diegan-Sun: 
"The Man W h o  Buys His Wife's Clothes-and the Wife," July 21,1905,7; "How to 
Dress Well on What We Can Get" (on economizing), Aug. I, 1905~8; "It's Your Fault 
if You Spoil Your Wife," Aug. 8, 1905, 6; and "How Should Man Propose?" June 8, 
1907,8. From the Seattle Star:"We Make Our Own Mouths," July 26,1905,4; "Home," 
Nov. 18,1903, 2; and "The Call of Home," Dec. 13, 1906, 4. From the Pueblo Sun: 
"Woman's Circles and Man's Kicks," Oct. 9,1906,~; "The Luxury of a Husband," Nov. 
28,1906,2; and "Love's Sharp Eyes," Feb. 2,1907,2. From the Denver Express: "Going 
Without," Jan. IS, 1907,2; "Ten Commandments," Jan. 15,1907,~; "Hitting the Spots," 
Jan. 19,1907, 2; and "Twelve Reasons for Love," April 18,1907,~. From the Oklahoma 
News: "AMan and a Frill," Oct. 4,1906,2; and from theToledo News Bee: Jan. 4,1904, 

4, and Jan. 5>1905,4. 
69. "What Is a Kiss?" Los Angeles Record, July 28, 1903, 4; "Do the Women Tell 

Bigger Lies Than the Men Do?" Seattle Star, Jan. 4,19057; "Women Rush in to 

Defend Their Sex," Seattle Star, Jan. 4 ,19057;  "Would You Marry Him Again?" 
Seattle Star, Aug. 6,1908, I; Sun Diegan-Sun, April 3,1906,8, April 4,1906, 8. 

70. E. W.  Scripps to W .  D. Wasson, Jan. 23, 1904, subseries 1.2, box 5, folder j; 
E. W. Scripps to W. H. Porterfield, Aug. 22,1905, subseries 1.2, box 5, folder 11; R. F. 
Paine to E. W.  Scripps, Feb. 12,1906, and R. F. Paine to E. W .  Scripps, March 19,1906, 
subseries 1.1, box 25, folder 16; E. F. Chase to E. W.  Scripps, Aug. 8,1906, subseries 1.1, 
box 24, folder 17; E. W. Scripps to W .  F. Cronin, Oct. 23,1906, subseries . I ,  box 22, 
folder 12; R. F. Paine to C .  F. Branaman, Dec. 27,1906, subseries 3.1, box 23, folder 4; 
R. F. Paine to W .  El. Wasson, Jan. 29,1907, subseries 3.1, box 23, folder 6; R. F. Paine 
to W.  D. Wasson, Feb. 8,1907, subseries 3.1, box 23, folder 7. 

For examples of short stories, see Portland Daily News: "Which?" May 6 ,1907 ,~ ;  
"TheTurning Point," May 20,1907,2; "Kin to the Lilies," June 4,1907,~;  "Reward of. 

Patience," June 6, 1907, 2; "The Green-Eyed Monster,"July 12, 1907, 2; "A Wcstcrn 
Lochinvar," July 15, 1907, 2; "What Would You Do?" Sept. 14, 1907, 2; and "A Lucky 
Accident," Sept. 17,1907, 2. For the Sun Diegan-Sun, see "The Deception of Victor 
Dupont," Aug. 5,19057; "On Midsummer Day," Aug. 7,19057; "Between thc l>cvil 

l and the Deep," Aug. 12,1905,7; and "The Man W h o  Wouldn't Drink," AUK. 17, rc,o$, 
7. See also OkZahorna NEWS,  Oct. 12,1906,4; Denver Express, Jan. 5,1007,2, Jan. 7,1007, 
2, Jan. 8, 1()07,2,1;111. 14,10o7,2, Jxn. 16,1907.2, Jan. ~r), 1007,z,Alxil 15,1',07, 2, J ~ I I .  I ( , .  



204 N O T E S  T O  PAGES 143-44 

1907, 2, Jan. 17,1907, 2, Jan. 18, 1907, 2; Pueblo Sun, Sept. I, 1906, 2, Sept. 3, 1906, 2, 
Sept. 4, 1906, 2, Sept. 5, 1906, 2, Sept. 6, 1906, 2, Sept. 17, 1906, 2, Sept. 18, 1906, 2; 
Cleveland Press, Feb. 10, 1880,4, Nov. 24,1886, 2, Dec. 3,1886, 2, July 19,1888,4,July 
28,1894,~; Cincinnati Post, Oct. 4,1892, z,July 28,1894,2, Sept. 8,1894,3; and St. Louis 
Chronicle, July 31,1880,4, Aug. 2, 1880,4, Oct. 12,1880,4, Dec. 10,1880,4, June 10,1893, 

7, June 16,1893,7. 
71. "NEA Stories for Late I~OS,"  n.d., 1905, subseries 3.1, box 17, folder 11. For serial 

stories, see the Los Angeles Record: George E. Walsh, "The Burglar and the Lady," 
May 25,1903~7, June 3,1903~6; "Adventures of Brigadier Gerard," July 29,1903,~; "A 
Legacy of Hate," Dec. 17,1904,s; A. Conan Doyle, "The White Company," April 14, 
1904, 2; Portland Daily News: "The Treasured Trail," Dec. 7,1907, 2; and Oklahoma 
News: "Strange Tales of a Nihilist," April 10,1907, 2, April 11,1907,~. For poetry, see 
Oklahoma News: "Alice in Wonderland," Oct. 10,1906,3; "Following in Father's Foot- 
steps," Oct. 11, 1906, 3; and Pueblo Sun: "Hallowe'en," Oct. 31,1906, 3; "When Our 
Teddy Goes to Panama," Nov. 3,1906,~;  "Memory," Nov. 7,1906, 2; "The Messenger 
Boys," Nov. 19,1906,2. 

72. Nathaniel J. Fowler, Jr., "Reaching the Men through the Women," Printer? Ink, 
July 22,1891,51; Newspaperdom, March 1892,23; Dry Goods Economist, Jan. 30,1897,65; 
NewpaperMaker, May 16,1895,7, June 27,1895,4, April 9,1896,7, Nov. 5,1896,3, NOV. 

19,18963. 
73. "How to Dress Well on What We Can Get," San Diegan-Sun, Aug. I, 1905,8, 

April 3,1906, 8. 
74. "It's Your Fault ifYou Spoil Your Wife," San Diegan-Sun, Aug. 8,19056; "Our 

Uncounted Wealth," Sun Diegan-Sun, Aug. 2,1906,8; "Cooking Economy," Denver 
Express, Oct. 22,1907, 2; "Cooking Economy," Sun Diegan-Sun, Nov. 2, 1907, 8, Nov. 
4,1907,8; "AThanksgiving Dinner for $2," Denver Express, Nov. 16,1907,~; "AThanks- 
giving Dinner for $3," Denver Express, Nov., 19,1907,2; "A Thanksgiving Dinner for 
$4," Denver Express, Nov. 20,1907, 2; "A Thanksgiving Dinner for $5," Denver Ex- 
press, Nov. 21,1907, 2; Portland Daily News, Nov. 23, 1907, 2. 

75. "Hundreds of American WomenTurn to Jobs Nature Made for Men," Portland 
Daily News, June 2, 1907,~ .  

76. "Woman Operator Depicts Hard Life at the Key," Portland Daily News, Aug. 
22,1907, I; "This Dainty Damsel a Wisky Drummer," Los Angeles Record, Oct. 3,1903, 
4; "Some Remarkable Working Women," Los Angeles Record, Sept. 24,1904,3; "Girls 
in the Army of Toilers," Sun Diegun-Sun, March 12,19,1903 (all page 3); Portland Daily 
News, March 4,1908,4, March 9,1908,4. 

77. "Facts about Women W h o  Work," Spokane Press, Jan. 5,1903, 2; "The Woman 
W h o  Works," Spokane Press, March 7,1903, 2; "Workingwomen's Wages," Spokane 
Press, Dec. 6,1902, 2. 

78. "Woman's Wonderful Era in the World's Work," Portland Daily News, May 31, 

N O T E S  T O  PAGES 144-53 L O \  

79. E. F. Chase to John C. Lee and H .  Y. Saint, Oct. 19,1904, subserics 3.1, I,OX I;, 

folder 2. 
80. E. W. Scripps to B. H .  Canfield, Jan. 8,1907, subseries 1.2, box 8, folder 7; K. 1.: 

Paine to Edwin A. Nye, Oct. 23,1905, subseries 1.2, box 6, folder 5. 
81. Seattle Star, Dec. 25,1901,2. 
82. E. W. Sc r ip~s  to B. H. Canfield, May 20, 1903, subseries 1.2, box 5, folder I. 

Chapter 9: The Legacy of E. W. Scripps 
I. Editor and Publisher, March 20,1926,3. 
2. Ibid, 8. 
3. Literary Digest, April 17,1926,42. 
4. E. W .  Scripps, "Non-Advertising Newspaper Scheme," Nov. 2, 1904, subseries 1.2, 

box 5, folder 3. 
5. E. W.Scripps to Robert F. Paine, Feb. 26,1906, subseries 1.2, box 6, folder 17. 
6. E. W .  Scripps to W .  D. Wasson, Jan. 23,1904, subseries 1.2, box 5, folder 3. 
7. E. W .  Scripps to L. T. Atwood, April 14,1906, subseries 1.2, box 7, folder 3. 
8. E. W .  Scripps to L. T. Atwood, Aug. 29,1906, subseries 1.2, box 7, folder 9. 
9. E. W.  Scripps to R. F. Paine, Jan. 16,1906, subseries 1.2, box 6, folder 14. 
10. E. W .  Scripps to L. T. Atwood, Aug. 3,1907, subseries 1.2, box 9, folder 6. 
11. E. W.  Scripps to Robert F. Paine, Feb. 26,1906, subseries 1.2, box 6, folder 17. 
12. Newspaper Maker, April 12,1900, p. 6. 



Appendix 2 

METHODS: 

Q U A N T I T A T I V E  C O N T E N T  ANALYSIS 

A constructed week sample was created for 1907. All non-advertising content in t b  
newspapers was coded according to subject and length. The original subject catego- 
ries are below; the various tables and figures demonstrate collapsed versions of the 
categories. 

Reliability: All categories had reliability above 93 percent. 
Unit of measurement: The  entire story (including headline), cartoon, or editorid. 

Quantitative Content Analysis Codebook. 
I .  Subject 

01. National politics: political issues (federal government, Congress, member 
Congress, staff, bills, debates and proceedings, executive departments including ca 
net, defense and armed forces, first family, national political parties), Supreme COU 

02. U.S. foreign relations 
03. Foreign politics: relations between and among foreign countries (where U.S. not 

clearly involved), wars, elections, governmental operations, heads of state 
04. Foreign news (not general customs and culture 

05. Foreign news: acts of nature (floods, earthquakes, disasters, famine), shipwrec 
accidents, deaths 

06. Foreign news: society, art, culture, fashion, leisure (theater, books, spor 
music) 

07. Foreign news: disease (cholera, plagues) 
08. Foreign news: business 
09. Foreign news: crime, trials, police, arrests, jails 
10. Foreign history 
11. U.S. history: commemoration of U.S. historical rvcnts (W;~shingto~is Dirthd 

Civil War rc~ninisccnces, gcncri~l I J.S. Ilistory) 

A P P E N D I X E S  

12. Natural history (U.S. or foreign): Ice Age, dinosaurs, etc. 
13. State politics (other than home state of the newspaper): politics (legislilturc\, 

governors, state politicians); politics of cities outside home state (e.g., mayoralty clcc- 
tion in a city outside home state) 

14. Home-state politics (includes politics of cities in home state but not home city) 
15. Local politics: home county, city, or suburbs (city council, mayor, agencies other 

than police, fire, hospital, and mental health) 
16. General crime news: police, criminal court news not home county, home city, or 

suburbs, prisoners (current and past), jails, duels, police investigations, chases, arraign- 
rnents, or trials in criminal cases, confessions, executions, general police news 

17. Crime (home county, city, or suburbs): police and criminal court news, arrests 
18. Civil court issues (lawsuits), not to include divorce cases, sanity hearings; gen- 

cral lawyers (unless concerning a crime), not home county, city, or suburbs 
19. Civil court issues, home county, city, or suburbs 
20. Accidents (fatal, not fatal) and hospitals: train wreck, explosion, boat sinking, 

mrriage upset, injuries (not home county) 
21. Accidents (fatal, not fatal) and hospitals: home county, city, or suburbs 
22. Divorce, adultery, illicit love, romantic triangles, elopements, breach of prom- 

lse, romance, etc. 
23. Insanity, mental institutions 
24. Suicides, attempted suicides 
25. Fires, not home county, city, or suburbs 
26. Fires, home county, city, or suburbs 
27. Other local news, home county, city, or suburbs 
28. General business and finance news, not home county, city, or suburbs: business, 

finance, railroads, mining, agriculture, real estate, general investment climate, ship- 
1 1 1  ng, trade, markets, crop news, fishing, ship and railroad schedules 

29. Business and finance, home county, city, or suburbs (includes profiles of local 
Iu~sinesses, business persons, bankruptcies) 

30. Labor, not home county, city, or suburbs: working conditions, labor unions, la- 
Ilor talks, strikes 

3 1 .  Labor (home county, city, or suburbs) 
32.  Science, education, technology, medicine: inventions, new technology, schools, 

G Iiool children, general health, drugs, general medical news, conventions or meetings 
I I I \cience, education, technology, or medicine 

3 3 .  Disease, plagues, U.S. 
14. Weather, U.S. (daily forecasts, weather reports, storms, etc.) 
i 5 .  Religions, churches, charity, and philanthropy, denominational meetings, Vatican, 

I~l~~losophical or quasi-religious groups (e.g.,Theosophical Society); charity 
10. Deaths, serious illness: death from general c:iuses (as opposed to accidents, crime), 

, ~ l ~ ~ r l ~ ; ~ r i c s ,  wills, funerals, or rcl)orts 011 l)c~.so~ib dying, not home county, city, or 
!1li11r1>s 
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37. Death, serious illness: Home county, city, or suburbs 
38. Miscellany 
39. Fashion, society news: parties, dances, reunions, general society, clothes, travel- 

ing 
40. Recipes, cooking, news about the home: how to decorate, new homes, food 
41. "Women's work": shopping, cleaning, cooking, volunteer work by women, 

women's groups, clubs, or auxiliaries 
42. Women in unusual occupations (e.g., reporter, physician, minister) 
43. Fraternal organizations (GAR, Masons, Odd Fellows) 
44. General entertainment: theater, news, plays, reviews, interviews with actors, 

music (concerts, music festivals, music halls), lectures (Chautauqua, general lectures) 
45. Reading and art: book reviews, news about books, writers, art, and artists 
46. Other leisure activities (other than sports); vacations 
47. Fiction, verse, news about fiction or verse 
48. Hobbies, games (card games), pets, animals, zoos, circuses, animal protection 

groups 
49. Sports and adventure: baseball, boats, boxing, golf, horse racing, walking, bicy- 

cling, tennis, hunting, rnisc., adventure (safaris, hunting, animal terror) 
50. The  newspaper itself: articles about the newspaper and general promotiond 

articles 
51. Newspaper coupons, premiums, contests, patterns, cut-out dolls, etc. 
52. Indexes for the newspaper 
53. Journalism in general (not this specific newspaper) 
54. Editorials, editorial cartoons 
55. Letters to the editor 
56. Editorial page columns (but not editorials) 
57. Articles for children (children's puzzles, literature) 
58. Comics, jokes 
59. Geek stories: Deformities, weird stories, two-headed people, mad-dogs, dwarfn, 

etc. 
60. Miscellany 
61. News of other states and cities, not home county, city, or suburbs and not 
62. IndiansDJative Americans (traditions, culture); resettlement as part of nation4 

political news 
63. Advice to the lovelorn 

11. Business 

(If the article, photograph, cartoon, etc., deals with business, what is ~resented?) 
I. Excesses or corruption of business: evils of trusts, monopolies; need for rewlr 

tion; investigations into business fraud or malfeasance; accusations of ma1feasanc.c 
2. Honest business, explicit statement: business is good, honest 
3 .  Routine busiriess: ship ;~rriv;~ls, stock ~ll;~rkcts, ctc. 
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4. Some combination of the above 
5. Not applicable; no mention of business 

III .  Labor. 

Does the article deal in any way with labor? labor unions? 
I. Strike (pending, current, ending, ended; includes negotiations during a strike; any 

strike-related activities such as picketing, violence; profiles ofworkers during strikes) 
2. Injunction against strike 
3. Industrial accidents (e.g., worker hurt in accident on job) 
4. Wages (not part of any of the above, e.g., wages low for workers; cost of living) 
5. Labor political issues (labor union party, emphasis primarily on political activity; 

if other labor issues mentioned they are subsidiary to this point) 
6. Other labor-related issues or events (e.g., union parade, meetings not strike re- 

I;] ted) 
7. Not applicable; does not deal with labor 

IV. Source of Article 

I. Wire service (United Press Associations, Associated Press, etc.) 
2. Newspaper Enterprise Association 
3. Local 
4. Other 
5. Not clear, do not know 

V. Photos, Illustrations 

Is the article illustrated (photograph, line drawing)? 
1. Yes-line drawing or cartoon 
2. Yes-photograph 
3. Yes, both line drawing, cartoon 
4. Yes, other 

VI. Length 

('olumn inches of print: 000025 to 999999 

VII.  Length 

( 'olumn inches of photograph: oooooo to 999999 

VIII. Editorials: Subject 

I .  Local politics (city, suburbs) 
r .  Other politics (region, state, r~ntic~n) 
3 .  Human interest, ~norkll u j , l i f ' t ,  i ~ ~ s j ) i r ; ~ t i o n ; ~ l  mcss;lge (work hard, savc rnoncy, bc 

\,.I,,) 




