Resources: 

PreK-6 Grade:

Books For kids: 
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Arthur’s TV Trouble 

Marc Brown’s Popular PBS cartoon aardvark Arthur gets a case of the “gimmies” after seeing too many television commercials (hardcover 32 pages 1995)

Available at the Center for Media Literacy Website: www.medialit.org or at your local library  
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                                                                                                                                                                              EYE SPY Coloring and Activity Book

Young children love to draw and to share their view of the world! With the Eye Spy Interactive Coloring Book, kids investigate their experience of today’s media culture in a series of 20 drawing and coloring activities to elicit how the child feels about what they like about TV, what makes them scared, understanding commercials and ads, what makes a superhero— and more. Made for a diverse population (Spanish edition also available) Available at the Center for Media Literacy Website: www.medialit.org
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Box Head Boy 
TV Crazy Denny learns about the “real world” of television when his head gets sucked into his TV (1996 16 pages)  

Available at the Center for Media Literacy Website: www.medialit.org or your local library 
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When the TV Broke 
Jeffrey loves to watch television. But when the TV broke, he discovers many other things to do! An accessible book about television alternatives for the youngest readers. Ages 4-7. Available at the Center for Media Literacy Website: www.medialit.org or your local library 
Books for Adults: 
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Kid-Vid Fun-Damentals of Video Production 
Now every teacher can tackle video production with this easy-to-follow guidebook. Using clever cartoons and clear text, it explains basic equipment, production techniques and how to do a video production in 9 easy lessons. Includes sample scripting and storyboard templates, plus dozens of ideas for video projects for K-6 classrooms. Available at the Center for Media Literacy Website: www.medialit.org 
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Media Alert:

 Useful book contains over 200 activities for kids aged K-12. Organized so activities can be scaled “up” or down to accommodate different ages and abilities. 

Available at the Center for Media Literacy Website: www.medialit.org
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Who’s Calling The Shots? 

Tired of your kids playing “Ninja Turtles” or “World Championship Wrestling”? This great book offers a wealth of suggestions, practical ideas and resources to help children reclaim their play, as well as avoid rigid gender and racial stereotypes, combat consumerism and learn to play and live less violently. Indispensable for parents and teachers alike. Available at the Center for Media Literacy Website: www.medialit.org
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Moving Young Children’s Play away from TV 

This wonderful activity guidebook for childcare providers, Pre-K teachers and parents offers ideas and activity plans for healthy, fun and safe games that promote preschoolers' growth and development. 

Available at the Center for Media Literacy Website: www.medialit.org
Videos and Classroom Resources

Pre-K – 6th Grade  

Snaps – PhotoCards for Media Literacy 
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SNAPS: PhotoCards for Media Literacy consists of 30 glossy photos of different television programs -- "snaps" of a variety of TV images on heavy card stock as 8x10 prints. Children can acquire a vocabulary for talking about what they see on television, promotes critical analysis and stimulates writing, problem-solving and speaking activities. Even teens can use them to explore gender issues in the media, violence or consumerism. Great low-tech resource - No VCR required! 

Available at the Center for Media Literacy Website: www.medialit.org
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 Buy Me That, 3!  (Video) 

A collection of short segments that teaches kids the tricks and techniques used in food commercials. Includes a cola taste-test, what’s really in sports drinks plus a humorous short on just what goes into Twinkies. Excellent resource for health and nutrition classes as well -- from kindergarten through middle school. 

Contains the great “burger” clip about makeup artists for food! (Great for older teens and adults as well!) 

  Available at the Center for Media Literacy Website: www.medialit.org or at your local Educational Service District Office 
PARENT RESOURCES
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Parenting in a TV Age 
An acclaimed resource designed to be used with groups of parents in PTAs, community centers, parenting programs and the faith community. Helps parents learn to analyze television themselves and teach their kids new ways of interacting with the most powerful medium in their lives. The leader's guide includes easy-to-follow instructions plus reproducible handouts for four sessions (90-120 minutes each), with activities and exercises designed to provide constructive ways for parents to address key issues such as: 

· How TV is changing parenting styles 

· Five basic ideas children should know about TV 

· How commercials target and sell to children 

· How to set standards for violence and sexual content 

· Guidelines for selecting TV and videos for children.

Available at the Center for Media Literacy Website: www.medialit.org
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What Every Parent Needs to Know About Entertainment Ratings (Video) 

 In this lively and informative video product and aired on the Fox Family Network, host Jim Moret, a team of entertainment leaders and a panel of parents take viewers on a guided tour of the often perplexing entertainment ratings systems. The 60-minute program breaks easily into three 12-minute segments — one each for movies, video games and music ratings. A fourth segment offers media literacy techniques for parents plus a wealth of guidelines, practical tips and key resources, including websites. A helpful resource for individual parents, its best use may be as the cornerstone of parent workshops or educational presentations by PTA's, churches or community groups. The on-line Leader's Guide provides tips and plans for presentations of different lengths.

Available at the Center for Media Literacy Website: www.medialit.org
Middle School

Grade 6-9:

Books for Kids: 
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Media Wizards

In the 15 short chapters of this middle school level reader (published in a library edition), the author introduces students to the media's creative "code words" as well as numerous construction techniques behind ads and commercials, news and drama. An enlightening resource to introduce young people to media literacy's first principle: all media are constructed.

Available at the Center for Media Literacy Website: www.medialit.org
Books for Adults: 
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Remote Control Childhood
 This action-oriented workbook, clearly organized and well-illustrated, will help your students learn how to "watch between the lines" of television programming, as well as see the truth behind the violent and gender-stereotyped toys it sells to them. A comprehensive tool for early childhood educators and parents, filled with dozens of easily photocopied worksheets, questionnaires, and charts, creative "action ideas" for fun in-class activities, and suggestions for further reading and discussion.

Available at the Center for Media Literacy Website: www.medialit.org
Middle School

Grade 6-9

Videos and Classroom Materials
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TV Power! (Video)   

Discover the secrets of television with this four-part television program that demonstrates media literacy concepts for students in upper elementary and middle school grades. Each video segment spoofs various types of television programs - soap operas, science shows, violent “action” programs, commercials and sitcoms - using humor to teach principles of deconstruction and core critical thinking and viewing skills. The 30-minute video can be used as four 7-minute segments. Includes an excellent teacher’s guide. Great for those with time restrictions 
Available at the Center for Media Literacy Website: www.medialit.org
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Seeing is Believing? (Video and extra materials)   

This expertly produced teaching package helps students in grades 7 to 12 become more critical consumers of news photos and images on TV and in newspapers. The 22 minute video introduces how tricks of photo retouching and computer imaging can alter images, offering an exploration of ethics in today's photojournalism and comments from leading news professionals. The workbook features dozens of in-class activities around famous photos such as the retouched O.J. Simpson magazine covers. Ideal for social studies, language arts, arts and design, as well as students involved with school publications. Also includes a visually high-impact poster for your classroom wall.

Available at the Center for Media Literacy Website: www.medialit.org
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Self Image: The Fantasy, The Reality (Video)  

Helps both boys and girls understand that confidence and personal style are more important than striving for an unrealistic, ever-changing ideal. Valuable as a great conversation-starter in middle and high school health and social studies programs!

Available at the Center for Media Literacy Website: www.medialit.org
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In The Mix – What you don’t See (Video) 

Now more than ever, teenagers’ lives are filled with different forms of mass media. So, there’s no better time to present this special episode of PBS’ award-winning series, In the Mix that introduces core concepts of media literacy in areas such as TV news, advertising and music videos. 

Available at the Center for Media Literacy Website: www.medialit.org
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TV Confidential (Video) 
This funny, satirical video takes viewers behind the scenes of three television genres: talk shows, commercials and broadcast news. Designed for classroom use, the three 18-minute skits present genres and themes - followed by "real" commentary from students, actors and media literacy experts. The program was produced by the Rocky Mountain Public Broadcasting Network and Renaissance Media as part of the nationally acclaimed Critical Viewing Skills project. 

Comes with a leader's guide containing discussion topics, activities, viewing guidelines and suggestions for use in middle school. Access the show’s website for even more resources!  

Available at the Center for Media Literacy Website: www.medialit.org
High School

Grade 9-12

Books for Adults 
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I Watched A Wild Hog Eat My Baby! 

Offers a behind-the-scenes look at the world of tabloid journalism and the unique personalities who've made it such a powerful force. Profiles are included of publishing heavyweights who first conceived national tabloids, owners and executives who called the shots, and journalists who crafted scandalous stories. Topics range from the celebrity crazes of Jackie O. and Princess Di- to the current widespread influence of tabloids on “blending” journalism and entertainment. A fascinating explanation of a too often dismissed media

Available at www.amazon.com and most bookstores 
[image: image21.jpg]


 Adcult USA 


A fascinating look into the world of advertising and its strategic marketing practices, pulling the curtain on how agencies create the thousands of ads children -- and adults -- see each day. College professor James B. Twitchell spent a month as an observer at a major Madison Avenue advertising agency, gaining insight not only for teaching but to fill this book with hundreds of illustrated examples and analyses of familiar advertising campaigns. A superb resource for teachers planning to introduce units or courses on advertising and its influence on 20th century culture.  Available at the Center for Media Literacy Website: www.medialit.org or your local bookstore
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Ways of Seeing 

John Berger’s 1972 classic is one of the most stimulating and influential books on art in any language. The seven essays on art, photography and images explore how different visual representations f the same object lead us to different interpretations of its meaning. Fascinating and thought-provoking. Contains some nudity. 

Available at the Center for Media Literacy Website: www.medialit.org or your local University bookstore
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Consuming Environments 

Using detailed examples, images and storyboards from actual commercials, news broadcasts and TV shows, the authors demonstrate how ads and  popular television are intertwined in amazing and complex ways. Teachers will find concrete and practical issues for classroom exploration. "Full of surprising insights about your favorite shows -- and their advertisers." Available at the Center for Media Literacy Website: www.medialit.org
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Marketing Madness 
This richly illustrated and practical resource is the book on marketing mania and its impact on each of us and our culture. Each chapter ends with a menu of activities and actions for individuals, families, churches and community groups. An essential resource for community organizing and service projects Available at the Center for Media Literacy Website: www.medialit.org
Merchants of Cool (Video) 

An award-winning documentary examines the marketing of pop culture to teens. Use this engaging resource to initiate lively debate in media or social studies classes. And extend the learning experience through additional discussion, themes, and interviews on the program's website. Though this video can be used with older teens, it contains provocative sexual imagery, pre-screen before using in a classroom setting.
Grades 9-12

Books for Teens
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How to Make and Sell Your Own Recording -The Complete Guide to Independent Recording 

Produced by Jerome Headlands Press. Published by Prentice Hall. 

This book has been a friend and guide to more than 150,000 musicians, producers. engineers and owners of small recording labels. It has revolutionized the recording industry by providing information about setting up new recording labels independent of major label networks. It guides readers through the steps of starting a recording company and discusses promotion, sales, recording contracts, graphic design and printing, recording options and procedures, manufacturing, copyright, sampling, business, and financing. Includes budget and planning worksheets and a comprehensive resource directory. 
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The revised fifth edition updates previous editions and adds information about the way the internet is providing new sales and promotion opportunities for indie labels. 

The Indie Bible - 4th Edition
The Indie Bible shows you where to get your music reviewed, your songs played, and your CDs sold. Now in its fourth edition, The Indie Bible has 310 pages of valuable contacts and music-related articles.

The 4th Edition of the Indie Bible contains thousands of valuable resources for non-commercial radio – great for student PSA’s and musicians.  
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 The Challenge of Information

This accessible student text covers a variety of issues related to press freedom vs. military censorship, celebrities and privacy, conspiracy theories, and hate sites on the Internet. Most valuable are a series of “information-age checklists” about researching a subject, checking sources, and analyzing of a web site. The 40-page Teacher’s Guide outlines 18 interactive sessions and an Internet activity. Available at the Center for Media Literacy Website: www.medialit.org
Grades 9-12 

Videos and Classroom Resources
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Tough Guise (Video)  

From Mark McGwire to hip hop to Good Will Hunting, this innovative video featuring gender expert Jackson Katz will enlighten and provoke both males and females to re-evaluate cultural norms around being “guys”.13 short segments on 75-minute tape; Some segments contain strong violence – please pre-screen before using in a classroom   Available at the Center for Media Literacy Website: www.medialit.org
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Listen Up! Demo Reel (Video) 

More than 70 video, radio, web and spoken word messages from youth producers, nationwide. It also presents detailed tips and suggestions to help emerging. Viewers may also log onto the Listen Up! website to provide comments to student PSA producers around the country! 
Available at the Center for Media Literacy Website: www.medialit.org
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Turn on the Power (Booklet) 
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A well-crafted how-to for producing video on social change and community advocacy. Emphasizing a hands-on approach, the booklet provides detailed instruction on the technical aspects of planning, shooting, lighting and editing a video. Sample storyboard and log sheet documents are included -- as are specifics about taping community events such as demonstrations, PSA’s, and public speakers. Available at the Center for Media Literacy Website: www.medialit.org
 What a Girl Wants (Video)  

Eleven girls aged 8 to 16 and two classrooms of their peers were interviewed about media culture and its impact on their lives. Juxtaposing footage culled from a typical week of television broadcasting with original interviews, the program features short segments on: "Teen Products," "Booty Videos," "I Could Be Your Daughter" and "All the Girls Got Killed." Available at the Center for Media Literacy Website: www.medialit.org
